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Global Software Company Earns 321 
Homepage Placements via Nonprofit 
Sponsorships

The Challenge

The client needed to build hundreds of branded links to a key subdomain while 

staying compliant with strict brand standards. Most of their existing links came 

from PR and guest posts. 



To stand out in a crowded space, they needed something more credible: visible, 

values-aligned placements on trusted nonprofit homepages.

Our Solution

Working with ZipSprout, we placed 321 branded homepage links through 

vetted nonprofit sponsorships, each pointing to a single subdomain and 

aligned to brand standards.

Roadblocks

Homepage-only placements narrowed eligible nonprofit publishers. 

ZipSprout sourced and vetted partners that could meet the visibility 

requirements.

Brand alignment required consistent messaging and creative control. We 

provided approved logos and language to ensure every placement 

matched brand guidelines.

Internal delays risked stalling otherwise viable placements. We maintained 

momentum through proactive reminders and tight campaign 

coordination.

Read Case Study

https://citationlabs.com/case-studies/over-300-homepage-links-through-community-sponsorships/

